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Eight common mistakes, six hidden traps, the tips that fix them — and a one-page
pre-flight checklist.



START HERE

It’s not the AL It’s the approach.

of enterprise generative-Al pilots delivered no measurable
bottom-line impact, MIT found in 2025 — and the cause
wasn’t model quality. It was how the work was set up: brittle

workflows, no context, no real integration into how the

business runs.

MIT PROJECT NANDA - STATE OF Al IN BUSINESS 2025

For a small business, that’s encouraging news, not a warning to stay out. The failures cluster around a short,
avoidable list of mistakes — and the businesses in the small group seeing real returns mostly just avoided them. MIT’s
own takeaways line up with common sense: the biggest ROl is in quiet back-office work, bought tools that adapt beat
fragile internal builds, and the teams that win treat Al as something to integrate, not just install.

This guide is that list, in order: the eight big pitfalls, the six subtle traps that bite later, the tips and fixes that prevent
them, and a one-page pre-flight checklist to run before you switch anything on.

HOW TO USE THIS

Don’t try to fix everything. Read through, mark the two or three that describe you most honestly, and fix
those first. Most stalled Al efforts die from a single missing piece — not from a dozen.

A note on the numbers: MIT’s study covered enterprises, mid-market, and SMBs. Treat the 95% as directional for a small business, not a verdict —
the causes it identifies are what transfer, and they’re what this guide is built to help you avoid.
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PART 1 -

THE PITFALLS

Eight mistakes that stall most Al
efforts

These are the big, common ones — the mistakes that quietly turn an exciting start into

an unused login. Each has a one-line fix.

1

You bought the tool before naming the problem.

THE MISTAKE A shiny subscription goes hunting for a use — you end up optimizing for “using Al” instead of
solving anything, and the tool quietly becomes shelfware.

THE Fix Start from one recurring, painful, low-risk task. The right tool falls out of the problem — never the
other way around.

You tried to transform everything at once.

THE MISTAKE A big-bang rollout across the whole business overwhelms you and your team, so nothing sticks
and the momentum dies in week three.

THE FIX One function, one task, one metric. Earn a clear win, then expand. Scope is the strategy.

You skipped the human checkpoint.

THE MISTAKE Unreviewed output reaches a customer, or a confident-but-wrong number lands in a quote. One
bad send erases ten good ones.

THE FIX Agents prepare; a human approves anything irreversible — send, publish, spend, delete. Make that
rule non-negotiable from day one.

You never set a baseline.

THE MISTAKE “It feels faster” isn’t proof. Without a number you can’t defend the spend, can’t scale what
works, and can’t kill what doesn’t.

THE FIX Pick one metric, write down today’s value, compare after 30 days. Hours saved, response time, or cost
per deliverable — one is enough.

You quit after the first mediocre answer.
THE MISTAKE One thin prompt and the verdict becomes “Al can’t do this.” The tool was fine; the brief wasn’t.

THE FIX Treat the first output as a draft. Add context, set the tone, show an example, iterate. You’re coaching it,
not vending from it.
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6 You left the team out.

THE MISTAKE You use it and your staff don’t — or everyone invents their own “rogue” workflow, so quality
swings wildly between people.

THE FIX Light enablement beats formal training: a shared prompt doc, a 30-minute show-and-tell, and
expensing the basic subscription.

7 You framed it as a headcount cut.

THE MISTAKE “Al will replace people” kills trust and adoption overnight — and you miss the real prize: more
output from the team you already have.

THE FIX Frame it as capacity. Redeploy the hours Al gives back to growth, customers, and the work only a
human should do.

8 You automated the human touch.

THE MISTAKE The relationship that is your edge over bigger competitors is the very first thing you handed to a
bot.

THE FIX PutAl behind the counter — drafting, summarizing, reconciling, chasing status — so your people
spend more time in front of it.
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PART 2 - THE HIDDEN TRAPS

Six traps that don’t bite until later

These feel fine in the moment. The cost shows up weeks later — in a data
exposure, a wrong number, or a workflow no one can run.

The data-leak trap. The “90%-right” trap.
Pasting customer details, financials, or contracts into a A confidently almost-correct answer is more dangerous
free consumer tool that may retain — or train on — them. than an obviously wrong one — the bad 10% slips

. . . through unnoticed.
THE FIX Use business-grade tools with no-training terms, &

data isolation between customers, and bring-your-own- THE F1X Verify the specifics every time — names,
key access so your accounts stay yours. numbers, dates, claims. Never forward a figure you haven’t
checked yourself.

The demo-to-production gap.
The lock-in trap.

It dazzles on a clean example, then breaks on your messy

real-world inputs and edge cases. This is exactly where Your prompts, data, and workflows end up living inside a

most pilots die. vendor you can’t easily leave.

THE FIX Teston your actual data and your ugliest cases THE FIX Own your keys and your data; confirm you can

before you depend on it. A polished demo proves nothing. export everything and switch before you commit.

The orphaned-workflow trap. The garbage-in trap.

The one person who “ran the Al” leaves — and the An agent is only as good as what it reads; a messy

workflow walks out the door with them. spreadsheet produces confident, well-formatted

THE FIX Attach ownership to a role, not a hero. Document nonsense.

the workflow and keep prompts in a shared, central place. THE FIX Clean the one dataset the task depends on
before you automate around it. Fix the input, not just the
output.

The most dangerous Al output isn’t the one that’s obviously
wrong. It’s the one that’s confidently almost right — and gets

forwarded anyway.

THE TRAP THAT COSTS OWNERS THE MOST
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PART 3 - TIPS & TRICKS

The habits that separate the 5% from

the rest

None of these are technical. They’re operating habits — and they’re the
difference between Al that sticks and Al that fizzles.

Prompting that works

»  Add context — who you are, who it’s for. (“I run a 6-
person HVAC shop emailing a long-time customer.”)

> Set the tone — casual, formal, or plain.

»  Be specific — length, format, audience. (“Write a 3-
sentence reschedule reminder.”)

> Show an example — paste a sample and say “write like
this.”

” «

» Iterate — “make it shorter,” “add a headline,” “more
direct.”

Guardrails
> Write the can [ can’t list before you launch.
> Putan approval gate on anything irreversible.

> Keep an audit trail of what the agent did.

THE ONE HABIT THAT MATTERS MOST

Measurement
» Baseline one number before you start.

> Review like a new hire’s work — correct it, feed it back,
watch quality climb.

> Track the % of recurring work running on a schedule;
that number should climb monthly.

Team & data

> Keep one shared prompt library and one source of
truth per task.

»  Block 30 minutes a week to experiment; expense the
basic subscription.

> Aim Al at the back office first — that’s where the
cleanest ROl lives (MIT’s finding, too).

Treat your first agent like a new employee, not a magic trick: one task, clear guardrails, checked work, more

responsibility as trust is earned. Every team that succeeds with Al is really just good at delegating to it.
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PART 4 - PRE-FLIGHT CHECKLIST

Before you switch on any AI workflow

Run this eight-point check first. It takes ten minutes and prevents most of the
failures in this guide.

D The problem is named — one recurring, painful, low-risk task.

The data it needs is identified and clean.

Guardrails are written — what it may do alone, and where it must stop.

A human checkpoint covers every irreversible action (send / publish / spend / delete).
One success metric is chosen, with today’s baseline written down.

The tool is business-grade — no training on your data, data isolated, your keys.

An owner is assigned by role, and the workflow is documented.

You know how to export your data and switch it off.

THE RULE

If you can’t tick all eight, you’re not ready to rely on it — you’re ready to pilot it. Run it alongside the manual
process, with a human reviewing every output, until the boxes are all checked.

- 0000000
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Promotion playbook: hooks & angles

Raw material for marketing this guide — headlines, angles, subject lines, and a lead-magnet idea. Mix and
match; lead with the stat or the contrarian flip depending on the channel.

HEADLINE HOOKS

° “95% of company Al projects fail. Here are the 8 reasons small businesses do — and the fix for each.”
* “Your Al isn’t broken. Your rollout is.”

° “The $20 tool was never the problem. The missing guardrail was.”

° “Most small-business AI dies as an unused subscription. Here’s how to be the exception.”

*  “The 90%-right trap: why the smartest AI can quietly cost you the most.”

CURIOSITY & CONTRARIAN ANGLES

°  Open with the MIT 95% stat, then flip it: the failures cluster around a short, avoidable list.

°  “Stop buying Al. Start buying outcomes.” — the core pillar; this guide is the proof piece beneath it.
*  “Al behind the counter, humans in front of it” — protecting the relationship edge SMBs win on.

°  “Treatyour first agent like a new hire, not a magic trick” — reframes adoption as delegation.

°  “The biggest Al ROl isn’t in marketing — it’s in the back office” (counter to where most owners look).

EMAIL SUBJECT LINES LEAD MAGNET

* The 8 ways small businesses break Al *  Spin the Pre-Flight Checklist into a standalone

download — “The 2-Minute Al Readiness Check.”
* Isyour Al ready for real work? (8-point check)

* Gate it for email capture; auto-follow with one pitfall

°  Why 95% fail — and the few who don’t per send (an 8-part mini-series).

°  You bought the tool. Now what?
FORMAT IDEAS

* Carousel — one pitfall per slide.

* Shortvideo — just “the 90%-right trap.”
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START HERE

Skip the mistakes. Buy the outcome.

Engineered Agents builds coordinated Al agents around the seven dynamics of your business — with
the guardrails, human checkpoints, and measurement from this guide built in. You don’t pilot it alone,
and you don’t become the 5% by luck.

Want a rollout that doesn’t stall?

Tell us the one recurring task draining your week. We’ll set the guardrails, put a human in the loop,
and prove the value before you scale — exactly the way this guide prescribes.

WEB EMAIL PHONE

engineeredagents.ai nic@engineeredagents.ai  614-602-6555

Sources. MIT Project NANDA, The GenAl Divide: State of Al in Business 2025 (Challapally, Pease, Raskar, Chari) — 95% of enterprise GenAl pilots showed no
measurable P&L impact; failure attributed to approach and workflow integration, not model quality. Supporting SMB context: U.S. Chamber of Commerce,
Empowering Small Business (2025); McKinsey, The State of Al (2025). The MIT dataset spans enterprise, mid-market, and SMBs; figures are directional for small
businesses.

© 2026 Engineered Agents Al. For general informational purposes; not financial, legal, or professional advice. Statistics are drawn from the third-party sources
above and presented as reported. engineeredagents.ai
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